
Regulation 102 of the Bankruptcy Regulations 1966 provides
guidance for service of bankruptcy notices to be affected in a
number of ways other than personal service such as by email,
facsimile or post. However, these methods of service
unfortunately only apply to service of a bankruptcy notice. A
Creditor’s Petition must be personally served. In certain
circumstances, an order for substituted service can be
obtained from the Court.
 
As previously stated, a creditor will need to obtain leave of the
Court pursuant to section 40(g) of the Act, if he/she intend to
serve a bankruptcy notice on a debtor located overseas.
 
Section 40(g)(ii) of the Bankruptcy Act 1966 notes that the
time of compliance with a bankruptcy notice will be the time
fixed by the Court that is considered ‘reasonable’ for the
debtor to comply. This section allows for the Court to extend
the usual time a debtor has to comply with a bankruptcy notice
(21 days) to ensure the debtor, depending on his or her
location, has sufficient opportunity to receive the notice and
take steps to fulfil the underlying debt or prepare to make any
applications to the Court before the expiry of the bankruptcy
notice.
 
If a creditor serves a debtor by email or by any other means
and then discovers the debtor was overseas at the time of
service, the creditor can apply to the Court for orders
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that is not the case.
 
If a debtor is unable to pay their debts, unable to enter into an
arrangement with their creditors and have not voluntarily made
themselves bankrupt, then a creditor to whom they owe
$10,000
or more may apply to the Court to have the debtor be made
bankrupt.
 
Pursuant to section 40(g) of the Bankruptcy Act 1966, with
leave of the Court, an act of bankruptcy still occurs when a
debtor fails to comply with a bankruptcy notice even if the
bankruptcy notice has been served on a debtor overseas.

Mae is a Financial Analyst at Condon Advisory Group. She
specialises in Corporate Insolvency and Bankruptcy.

CAG IN THE COMMUNITY
Parramatta Accountants Discussion Group
The Parramatta Accountants Discussion Group (PADG) is a
Condon Advisory Group initiative that aims to keep its
members up to date with the industry’s broad and current
interest by providing and discussing relevant and informative
industry issues on a monthly basis.
 
Ladies Connect
Ladies Connect is a monthly professional networking event
created by Condon Advisory Group that focuses on women in
business and in the workplace. It is typically attended by an
exclusive group of lawyers, accountants and local
businesswomen, designed to allow them to come together to
network, refer, and connect with each other.
 
Condon Advisory Group FORUM
The Forum is a premium event held by Condon Advisory
Group quarterly that aims to provide quality information and
help the business community in Western Sydney stay
connected.

confirming that service of the document has occurred and that
the creditor can continue on with the application. 
 
It can be a tricky proposition to make an individual bankrupt
whilst they are overseas, so consideration is also needed to
be given to the costs associated with pursing the claim. The
creditor would also need to consider if the person does go
bankrupt whilst they are overseas, what the real impact it will
have on them. It may be the case that, if possible, a creditor
should await their return.

For more information, please contact us on (02) 9893 9499
or email to events@condon.com.au

CAG & RAAA Annual Charity Golf Day
 
 This year's Condon Advisory

Group & Royal Australian
Artillery Association (NSW)
Annual Charity Golf Day will be
held on 21 October 2021. 
 
All proceeds will go to Legacy,
who supports families who are
suffering after the injury or
death of a parent or spouse
having served the country.
 
More info will be released soon.

Welcome to Condon Advisory Group’s official 
newsletter, “The Lightship”. Each newsletter 
will contain a number of industry-related 
articles written by our experts. We continue to 
be “The Lightship” for our industry and all of 
its members.

As I’m writing this, Sydney and parts of NSW have entered 
another lockdown – one which will have far-reaching 
consequences for not only this city, but for our nation as a 
whole.  Just as there appeared to be a “return to normalcy”, 
we are plunged back into uncertainty; something that 
Victorians, regrettably, know all too much about. 

Victoria’s latest lockdown was shown to have surprising 
consequences to our national economy, according to new 
data released by the Australian Bureau of Statistics.  During 
their recent two-week lockdown, the number of people on 
business payrolls across Australia, fell by 0.9%; the biggest 
hit came in Victoria where jobs on payrolls tumbled by 2.1%.

In fact, every State and Territory (bar the Northern Territory) 
suffered a fall in payrolls over the period that covered part of 
the Victorian lockdown, which started on 27 May.  The drop 
in people working also had a substantial impact on wages.  
Total wages paid across Victoria over the period dropped by 
2.8% while in Tasmania they edged down by 2%.

Whilst trying to minimise the damage by locking down 
a particular city or state, this doesn’t prevent the rest of 
our country suffering – in fact, far from it. The payrolls for 
accommodation and food service businesses in Victoria 

dropped by 10.2% in the fortnight while they dropped 
for similar businesses in Tasmania by 3.5% and in South 
Australia by 3.3%.

It’s clear that lockdowns continue to hurt specific industries; 
and, that once these localised industries become affected, 
there is a bigger fallout when you add restrictions that affect 
interstate travel and the like. There is this “knock-on effect” 
that then begins to impact these same industries in other 
states and territories.

Although recent unemployment figures show that the jobs 
market has bounced back remarkably to pre-covid levels, 
the data shows much of the recovery in jobs has been in 
particular areas.  For example, the number of jobs in public 
administration has risen 12.5%, and financial services has 
risen 7.6%.  However, accommodation and food services 
are still down 12.3%.

Restaurant & Catering Industry Association chief executive 
Wes Lambert said the sector was “absolutely flabbergasted” 
by the latest lockdown in NSW.

“Businesses, based off of the rules introduced this week, 
proceeded to order stock, prepare for events and prep staff,” 
he said. “Today, we are told that events must cancel, stock 
is useless and that staff must be stood down.”

Mr Lambert said the industry faced more than $200 million 
in lost bookings and events and $60 million in rubbished 
produce. And if Victoria’s recent lockdown has taught us 
anything, it’s that many more industries across the country 
will be affected by our current lockdown…and they will be 
impacted for many months to come.

Lockdowns are regrettably a necessity at present, but 
they are a double-edged sword and serious thought must 
be given to their use and duration.  Oddly it has reminded 
me, for those in business long enough, of Paul Keating’s 
“Recession we had to have”, it destroyed many a small 
business, and many families lost a great deal in the process.  
Many years later, Keating was to lament that in hindsight, he 
made the recession longer and harder than it needed to be.  
Alas, that did little for those that lost a lot. 

For the hundreds of thousands of small businesses in 
Sydney and NSW that are currently affected, I encourage 
you to stay strong, be diligent – and to take stock of your 
current financial situation.  Whilst the future is uncertain, now 
might be the perfect time to have a discussion about what 
the future of your business looks like, with a trusted expert. 
You have nothing to lose, and potentially everything to gain.

Schon is the Managing Principal of Condon Advisory 
Group, a national firm of Forensic Accounting, Solvency 
and Turnaround Practitioners. He has dedicated the past 
40 years of his working life in the Greater Western Sydney 
region, helping the community and businesses to grow.

Australia has been no different, with the big banks deferring
loans to businesses and households, and the Government
spending billions on both JobKeeper and JobSeeker, as well
as other initiatives.  But the question remains: have these
massive injections of financial support averted the economic
threats, or simply deferred them? 
 
Both locally and globally, the number of bankruptcies since the
start of the pandemic have fallen well short of the tidal wave
that was expected, and while the RBA is reporting that
insolvencies rose steadily towards the end of 2020, I can
speak from personal experience that they’re still occurring at
well under half the rate experienced in 2019 for example.  This
is due to three underlying factors: - the ample supply of credit,
unprecedented fiscal support, and an ongoing disinclination to
pursue recalcitrant debtors. 
 
Whilst this has prevented more insolvencies in the short term,
it has also increased the general level of ‘indebtedness’,
according to a recent report from The Bank for International
Settlements (BIS).  Their research has found that the
proportion of “zombie companies” in developed economies
was up from a pre-COVID 4% to about 15%; and in countries
like Australia, it’s now about 25%.  This big increase in
leverage in companies incurring losses, rightly leaves the BIS
uncertain as to whether insolvencies have been avoided – or
just postponed.
 
In Australia, there’s no doubt that many companies were
effectively being kept on “life support” with low interest rates,
bank deferrals, and programs like JobKeeper.  But these
companies end up investing less, employing less and
contributing less to the overall health of our economy. 
 Therefore, the “cost” of averting this economic crisis (both
literally and figuratively), will no doubt be felt for many years to
come. 
 
The even greater impact of concern is the real potential that
this increasing group of ‘zombie entities’ could well ultimately
take down many presently solvent entities that may not be able
to sustain the ultimate collapse of the ‘zombie entities’.

by Schon G Condon, RFD
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CRISIS AVERTED... BUT AT
WHAT COST?

Exactly one year ago, it appeared that the global economy
was going to fall into a “zombie-filled abyss” due to the
pandemic.  However, with the International Monetary Fund
(IMF) forecasting 6% growth this year (and 4.4% in 2022), it
means that the predicted economic catastrophe has been
averted… but at what cost?

Welcome to Condon Advisory Group's official
newsletter, "The Lightship". Each newsletter will
contain a number of industry-related articles
written by our experts. We continue to be "The
Lightship" for our industry and all of its members.

Conservatively speaking, the IMF’s estimate of the fiscal
responses of Governments worldwide to the pandemic is
around $20 trillion, and this is a number that is still rising.  The
impact is that there has been a surge in global debt as
Governments, businesses and households have had to
borrow more.  So, whilst the global economy has bounced
back far more quickly than anyone could ever have predicted,
this recovery is being funded by one thing, and one thing only
- debt, and more debt at every level.

Our Business Is Protecting Yours.

T H E  O F F I C I A L  N E W S L E T T E R  O F  
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Regulation 102 of the Bankruptcy Regulations 1966 provides
guidance for service of bankruptcy notices to be affected in a
number of ways other than personal service such as by email,
facsimile or post. However, these methods of service
unfortunately only apply to service of a bankruptcy notice. A
Creditor’s Petition must be personally served. In certain
circumstances, an order for substituted service can be
obtained from the Court.
 
As previously stated, a creditor will need to obtain leave of the
Court pursuant to section 40(g) of the Act, if he/she intend to
serve a bankruptcy notice on a debtor located overseas.
 
Section 40(g)(ii) of the Bankruptcy Act 1966 notes that the
time of compliance with a bankruptcy notice will be the time
fixed by the Court that is considered ‘reasonable’ for the
debtor to comply. This section allows for the Court to extend
the usual time a debtor has to comply with a bankruptcy notice
(21 days) to ensure the debtor, depending on his or her
location, has sufficient opportunity to receive the notice and
take steps to fulfil the underlying debt or prepare to make any
applications to the Court before the expiry of the bankruptcy
notice.
 
If a creditor serves a debtor by email or by any other means
and then discovers the debtor was overseas at the time of
service, the creditor can apply to the Court for orders
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that is not the case.
 
If a debtor is unable to pay their debts, unable to enter into an
arrangement with their creditors and have not voluntarily made
themselves bankrupt, then a creditor to whom they owe
$10,000
or more may apply to the Court to have the debtor be made
bankrupt.
 
Pursuant to section 40(g) of the Bankruptcy Act 1966, with
leave of the Court, an act of bankruptcy still occurs when a
debtor fails to comply with a bankruptcy notice even if the
bankruptcy notice has been served on a debtor overseas.

Mae is a Financial Analyst at Condon Advisory Group. She
specialises in Corporate Insolvency and Bankruptcy.

CAG IN THE COMMUNITY
Parramatta Accountants Discussion Group
The Parramatta Accountants Discussion Group (PADG) is a
Condon Advisory Group initiative that aims to keep its
members up to date with the industry’s broad and current
interest by providing and discussing relevant and informative
industry issues on a monthly basis.
 
Ladies Connect
Ladies Connect is a monthly professional networking event
created by Condon Advisory Group that focuses on women in
business and in the workplace. It is typically attended by an
exclusive group of lawyers, accountants and local
businesswomen, designed to allow them to come together to
network, refer, and connect with each other.
 
Condon Advisory Group FORUM
The Forum is a premium event held by Condon Advisory
Group quarterly that aims to provide quality information and
help the business community in Western Sydney stay
connected.

confirming that service of the document has occurred and that
the creditor can continue on with the application. 
 
It can be a tricky proposition to make an individual bankrupt
whilst they are overseas, so consideration is also needed to
be given to the costs associated with pursing the claim. The
creditor would also need to consider if the person does go
bankrupt whilst they are overseas, what the real impact it will
have on them. It may be the case that, if possible, a creditor
should await their return.

For more information, please contact us on (02) 9893 9499
or email to events@condon.com.au

CAG & RAAA Annual Charity Golf Day
 
 This year's Condon Advisory

Group & Royal Australian
Artillery Association (NSW)
Annual Charity Golf Day will be
held on 21 October 2021. 
 
All proceeds will go to Legacy,
who supports families who are
suffering after the injury or
death of a parent or spouse
having served the country.
 
More info will be released soon.
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O’Shaughnessy, J. and O’Shaughnessy, N. J. (2002), “Marketing,
the Consumer society and Hedonism”, European Journal of
Marketing, Vol. 36, No. 5/6, pp. 524-547.
Kjellberg, H. (2008), “Market Practices and Over-Consumption”,
Consumption, Markets & Culture, Vol. 11, No. 2, pp. 151-167.
Marion, G. (2006), “Marketing Ideology and Criticism: Legitimacy
and legitimization”, Marketing Theory, Vol. 6, No. 2, pp. 245-262.
Heath, P. T. (2008), “(Mis) trust in marketing: a reflection on
consumers’ attitudes and perceptions’’, Journal of Marketing
Management, Vol 24, No.9-10, pp.1025-1039.

In his article “Marketing, the Consumer Society and
Hedonism”, Mr. J. O’Shaughnessy claims that it is more
convincing that marketing merely allows our yearnings to
surface. That “something” is already inside us, and marketing
only brings that realisation to the surface. This view is
supported by Mr H. Kjellberg, who in his recent article “Market
Practices and Over-Consumption”, argues that marketing
serves a purpose of responding to consumer preferences and
that it drives society’s economic consumption. He believes that
consumers are able to act in their own best interests and are
therefore responsible for their own consequences (and
consumption). 

Whether you believe that marketing creates our needs and
wants, or that it merely allows them to surface, one thing is
clear – it’s well and truly here to stay in today’s society.

My view in relation to marketing, is that we should always be
aware of the reasons for our increasingly high level of
consumption. It’s human nature to choose the easiest solution
to a problem (or avoid it altogether). It’s normal to “indulge
yourself” in order to avoid dealing with life’s problems (such as
financial distress or family issues), or negative emotions (such
as loneliness or depression). However, we must be careful that
these kinds of “behavioural motivations” can often worsen your
actual situation - and leave you open to being taken advantage
of.

Reference:
1.

2.

3.

4.

by Sophie Bai

by Mae Lieb

A new, simplified Liquidation pathway for small businesses to
allow faster and lower cost Liquidation.

 
The above measures will reposition our Insolvency System to
reduce costs for Small Businesses, reduce the time they spend
during the Insolvency Process.

Our Business Is Protecting Yours.
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Padmini is a Team Leader at Condon Advisory Group with over 20
years of experience in Personal and Corporate Insolvency and
Bankruptcy.

MARKETING: BEWARE OF FALSE
PROPHETS (AND THEIR
PROFITS)

The nature and success of marketing stems from today’s
concept of a “hedonistic consumer society”, which mainly
focuses on the enjoyment of instant satisfaction – the idea of
pleasure as a true way of life. 
 
In order to develop a hedonistic attitude towards consumption,
some marketing experts attempt to instil in our minds that
things like shopping are “therapeutic”, or a reward for our
stressful and hard-working lives. Furthermore, marketing is
further utilized to ensure individuals associate consumption
with happiness, social status and quality of life. One only
needs to look at any number of recent advertising campaigns,
to see that the concepts of happiness & pleasure are being
directly linked to high levels of consumption, and manipulated
before our very eyes. 

The most well-known marketing philosophy, that marketing
creates “customers’ needs and wants”, implies that consumers
are originally passive and lacking motivation; so much so, that
they must be injected with needs and wants through
marketing. There are, of course, some more altruistic opinions
regarding marketing that I’d like to share with you.

Sophie is a Senior Financial Analyst at Condon Advisory Group
with over 8 years of experience in Personal and Corporate
Insolvency and Bankruptcy.

DEBTORS MOVING OVERSEAS
AND BANKRUPTCY

Given that the world is now starting to come out of the COVID
coma and there are overseas travel bubbles popping up, it
may be a good time to think about what happens if an
individual owes me money and goes overseas and looks like
they won’t be returning.
 
You may think that a debtor moving overseas or relocating
prevents a bankruptcy notice being served on them however,
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Australia is on a huge wave of easy credit as a result of a 
number of factors including historically low interest rates and 
booming house prices along with the increasing availability 
of easy credit from buy now pay later providers as well as 
short-term internet-based lenders. 

Following a housing boom, many consumers will become 
asset rich but are now fast becoming cash poor. On the 
back of their capital gain, consumers have borrowed against 
their equity to fund a lifestyle beyond their means. Still, a 
significant number of Bankrupts are reporting excess use of 
credit facilities as the main reason for their financial position.

Listed below are typical symptoms of easy credit fatigue: -

• Transferring credit card balances to other credit cards 
without cancelling each card;

• Refinancing short-term debt with other short-term debt;
• Mortgage payments exceeding 30% of gross income;
• Constantly increasing the limits on credit facilities in 

order to pay for necessities;
• Paying interest only;
• Entering into informal payment arrangements with 

several credit providers;

So, how do you ride this wave without toppling over the 
crest into higher debt? Or dumped into the bubbling ocean 
of personal insolvency?  

Debt management is the key to navigating the easy credit 
wave. There are a number of agencies who can provide 
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In his article “Marketing, the Consumer Society and
Hedonism”, Mr. J. O’Shaughnessy claims that it is more
convincing that marketing merely allows our yearnings to
surface. That “something” is already inside us, and marketing
only brings that realisation to the surface. This view is
supported by Mr H. Kjellberg, who in his recent article “Market
Practices and Over-Consumption”, argues that marketing
serves a purpose of responding to consumer preferences and
that it drives society’s economic consumption. He believes that
consumers are able to act in their own best interests and are
therefore responsible for their own consequences (and
consumption). 

Whether you believe that marketing creates our needs and
wants, or that it merely allows them to surface, one thing is
clear – it’s well and truly here to stay in today’s society.

My view in relation to marketing, is that we should always be
aware of the reasons for our increasingly high level of
consumption. It’s human nature to choose the easiest solution
to a problem (or avoid it altogether). It’s normal to “indulge
yourself” in order to avoid dealing with life’s problems (such as
financial distress or family issues), or negative emotions (such
as loneliness or depression). However, we must be careful that
these kinds of “behavioural motivations” can often worsen your
actual situation - and leave you open to being taken advantage
of.
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reduce costs for Small Businesses, reduce the time they spend
during the Insolvency Process.
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Padmini is a Team Leader at Condon Advisory Group with over 20
years of experience in Personal and Corporate Insolvency and
Bankruptcy.

MARKETING: BEWARE OF FALSE
PROPHETS (AND THEIR
PROFITS)

The nature and success of marketing stems from today’s
concept of a “hedonistic consumer society”, which mainly
focuses on the enjoyment of instant satisfaction – the idea of
pleasure as a true way of life. 
 
In order to develop a hedonistic attitude towards consumption,
some marketing experts attempt to instil in our minds that
things like shopping are “therapeutic”, or a reward for our
stressful and hard-working lives. Furthermore, marketing is
further utilized to ensure individuals associate consumption
with happiness, social status and quality of life. One only
needs to look at any number of recent advertising campaigns,
to see that the concepts of happiness & pleasure are being
directly linked to high levels of consumption, and manipulated
before our very eyes. 

The most well-known marketing philosophy, that marketing
creates “customers’ needs and wants”, implies that consumers
are originally passive and lacking motivation; so much so, that
they must be injected with needs and wants through
marketing. There are, of course, some more altruistic opinions
regarding marketing that I’d like to share with you.

Sophie is a Senior Financial Analyst at Condon Advisory Group
with over 8 years of experience in Personal and Corporate
Insolvency and Bankruptcy.

DEBTORS MOVING OVERSEAS
AND BANKRUPTCY

Given that the world is now starting to come out of the COVID
coma and there are overseas travel bubbles popping up, it
may be a good time to think about what happens if an
individual owes me money and goes overseas and looks like
they won’t be returning.
 
You may think that a debtor moving overseas or relocating
prevents a bankruptcy notice being served on them however,

by Gavin King

by Padmini Saheb

How can we make this Turnaround work?
Is this Turnaround worth the time?
How do we measure the effects?
What outcomes are we expecting?

A business, when deciding to commit to working on a
Turnaround, may not always be in the most desperate position
and in actual fact, this is the best time to look at a Turnaround.
The Business may wish to enter a turnaround plan when doing
well so that it can take advantage of other opportunities that
may exist, or in the modern parlance, they would seek to pivot.
Although, when looking at what areas of the business that
aren’t doing well and need to be turned around, there needs to
be a balance as you do not want to impact those that are
doing well. Questions that should be asked are: -
 

 
 

Actions that Companies do in a Turnaround are numerous and
can be very simple. This includes things like unloading or
loading times of products, arrangement of products or position
of products in storage and etc. Turnaround is not limited to the
Business’s financial position, it can be how things are done at
an operational level. The balance is between the success that
the Business has experienced and how the Company can be
more successful. 
 
In the harder times, the Business has to balance the timing of
the Turnaround activities and the schedule of funds left. To
find the correct Turnaround requires that the Business has a
strong yet sustainable Turnaround. The balance is that the
Business should have a Turnaround to meet its needs and can
be sustained over a long period of time. This may not always
be the case however, we have to find the balance between
meeting the immediate requirements of the Business and time
in the future to come up with a more sustainable approach to
the turnaround. 

The Business, when going through a Turnaround, must
consider how it’s going to be measured. The Business has to
consider the goals of the Turnaround and what benchmarks it
is going to use for success and failure of a Turnaround. This
must be decided prior to the Turnaround taking effect. The
outcomes of a Turnaround must be reasonable from the
current position of the Business. They balance the needs of
the outcomes and success but are reasonable in their failures.
This can be the hardest point to consider as to when a
Turnaround has failed in meeting its objectives.
 
The balance requirements of the Business’s current position
and the matters that influence the balance requirements are
that of the financial stability of the Business. 

TURNAROUND BALANCE FOR
SUCCESS

Our Business Is Protecting Yours.

M A Y  2 0 2 1   |   V O L U M E  1   |   I S S U E  2

INSOLVENCY REFORMS TO
ASSIST IN SMALL BUSINESSES
RESTRUCTURING

From 1 January 2021, the Government undertakes Insolvency
Reforms to plan to keep businesses in business and
Australians in jobs.
 
The Reforms, are to assist Small Businesses restructure and
survive the economic impact of COVID-19.

The introduction of a new Debt Restructuring process for
incorporated businesses with Liabilities of less than $1
million;
Allowing eligible Small Businesses to restructure their
existing debts while remaining in control of their business;
A rapid twenty business day period for the development of
a restructuring plan by a small business restructuring
practitioner, followed by fifteen business days for Creditors
to vote on the plan;

The Key Elements of the Reforms are:
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Hedonism”, Mr. J. O’Shaughnessy claims that it is more
convincing that marketing merely allows our yearnings to
surface. That “something” is already inside us, and marketing
only brings that realisation to the surface. This view is
supported by Mr H. Kjellberg, who in his recent article “Market
Practices and Over-Consumption”, argues that marketing
serves a purpose of responding to consumer preferences and
that it drives society’s economic consumption. He believes that
consumers are able to act in their own best interests and are
therefore responsible for their own consequences (and
consumption). 

Whether you believe that marketing creates our needs and
wants, or that it merely allows them to surface, one thing is
clear – it’s well and truly here to stay in today’s society.

My view in relation to marketing, is that we should always be
aware of the reasons for our increasingly high level of
consumption. It’s human nature to choose the easiest solution
to a problem (or avoid it altogether). It’s normal to “indulge
yourself” in order to avoid dealing with life’s problems (such as
financial distress or family issues), or negative emotions (such
as loneliness or depression). However, we must be careful that
these kinds of “behavioural motivations” can often worsen your
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of.

Reference:
1.

2.

3.

4.

by Sophie Bai

by Mae Lieb
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Padmini is a Team Leader at Condon Advisory Group with over 20
years of experience in Personal and Corporate Insolvency and
Bankruptcy.

MARKETING: BEWARE OF FALSE
PROPHETS (AND THEIR
PROFITS)

The nature and success of marketing stems from today’s
concept of a “hedonistic consumer society”, which mainly
focuses on the enjoyment of instant satisfaction – the idea of
pleasure as a true way of life. 
 
In order to develop a hedonistic attitude towards consumption,
some marketing experts attempt to instil in our minds that
things like shopping are “therapeutic”, or a reward for our
stressful and hard-working lives. Furthermore, marketing is
further utilized to ensure individuals associate consumption
with happiness, social status and quality of life. One only
needs to look at any number of recent advertising campaigns,
to see that the concepts of happiness & pleasure are being
directly linked to high levels of consumption, and manipulated
before our very eyes. 

The most well-known marketing philosophy, that marketing
creates “customers’ needs and wants”, implies that consumers
are originally passive and lacking motivation; so much so, that
they must be injected with needs and wants through
marketing. There are, of course, some more altruistic opinions
regarding marketing that I’d like to share with you.

Sophie is a Senior Financial Analyst at Condon Advisory Group
with over 8 years of experience in Personal and Corporate
Insolvency and Bankruptcy.

DEBTORS MOVING OVERSEAS
AND BANKRUPTCY

Given that the world is now starting to come out of the COVID
coma and there are overseas travel bubbles popping up, it
may be a good time to think about what happens if an
individual owes me money and goes overseas and looks like
they won’t be returning.
 
You may think that a debtor moving overseas or relocating
prevents a bankruptcy notice being served on them however,
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Brad is a Senior Accountant at Condon Advisory Group. He is an
expert in Personal and Corporate Insolvency and  Bankruptcy.

F E B R U A R Y  2 0 2 1   |   V O L U M E  1   |   I S S U E  1

MAINTAINING YOUR WORKERS
COMPENSATION OBLIGATIONS AS
AN EMPLOYER DURING OFFICE
CLOSURES & WORKING FROM HOME

The Business owners/directors need/must have systems to be in
place, hard and soft, that can report simply and quickly to provide
useful KPIs.

The positives from all this COVID19 experience are the very
learning of how flexible we are, how flexible our business and
governments are/can be and how better managed our businesses
will become. The negatives are the likelihood of businesses not
surviving, not because they weren’t managed appropriately but
because the World will fundamentally change and be changed
potentially for the worse for some – we will buy and sell
differently, we will deliver our products and services differently,
there will probably be less folding cash literally changing hands as
virus-free debit and credit cards are waved at the EFTPOS
terminal.

Are your systems, hard and soft, up to helping you?

Of course, help is at hand – Condon Advisory Group can review
your business, can help you with KPIs and help you with reporting
and planning.

Just  wish I could get back to Rep Coaching.

Gerard is a Senior Consultant at Condon Advisory Group with over
40 years experience in Business Advisory and Management
Accounting and CFO.

A challenge employers may overlook during this current period of
uncertainty and unanticipated change due to the Coronavirus
pandemic is an employer’s continuing obligations for occupational
health and safety for its workers. This obligation extends beyond
the confines of the workplace and covers employees working from
home, which is becoming increasingly prevalent due to
widespread office closures around the world.
 
Whilst an employer is able to control the workplace to mitigate
against the risk of workplace injury in the office, employee’s
working from home present a different risk and may leave
employers apprehensive of their exposure extending beyond their
area of traditional control. Employer’s need to remember that
especially during times of rapid change, correct  processes and
procedures need to be in place to ensure the business is set up
for success.
 
Clear and concise guidance for employees on the employer’s
expectations must be in place prior to any employee commencing
work from home, as well as internal checks that satisfy yourself
that the environment for working from home is safe to do so. Each
employee’s eligibility must be assessed on a case by case basis.
 
The Safety, Rehabilitation and Compensation Act specifies that
an employee is covered for workers compensation if the injury
arises ‘out of, or in the course of the employee’s employment’.

Ultimately, employees remain covered when working from home
and the responsibility falls on the business owner to ensure it is
safe to do so.  Thus, the need for clear guidelines and
expectations is required. This would entail confirming an adequate
work environment free from clutter, a satisfactory workstation,
appropriate break times and maintaining the nature of work being
conducted falls in line with what is required.

While it may not be practical to complete a comprehensive review
of the environment your employees will be working from by way of
conducting site visits, specific processes such as checklists that
set clear expectations and guidance to employees regarding what
is acceptable is essential to ensure you fulfil your obligations.
Government authorities such as Comcare and Safe Work
Australia provide checklists that can be utilised by businesses,
together with their own procedures and internal checks to ensure
all employees working from home are doing so safely.
 
Employers must exercise caution when setting these guidelines
with clear definitions of the workplace, regular check-ins with the
employee and setting realistic goals and targets within set work
hours to support healthy and safe work.
 
If your processes and internal checks aren’t up to date or you
identify any areas of concern that may expose you to
unnecessary risk, Condon Advisory Group can provide a
comprehensive review of your procedures and processes to
ensure you continue to fulfil your obligations and are set up for
success in the post-Covid world.

CAG IN THE COMMUNITY
Parramatta Accountants Discussion Group 
If you're an Accountant, Lawyer or Financier you are very
welcome to join us for an informative presentation with your fellow
professionals and engaging discussion with a tasty lunch.
 
Ladies Connect – Professional Women’s Networking Group
Ladies Connect is a Condon Advisory Group initiative supporting
businesswomen in the workplace. Whether you’re a working
mum, looking for a mentor, in need of advice or just merely
wanting to connect, we’d love to have you join us!
 
For more information please contact us on (02) 9893 9499 or
email to events@condon.com.au



company, providing value to the company during this time of 
financial distress.

Ultimately, liquidators must now take a more considered 
approach to determining the quantum of any preference 
claims against trade creditors by examining a more global 
view of the dealings between the Insolvent and trade creditor 
in determining if there has been a benefit to the trade creditor 
over and above what has been supplied.  This will also 
further incentivise trade creditors, or those with a continuing 
business relationship to continue doing business with 
companies experiencing some form of financial hardship, 
which would likely be significant portion in today’s uncertain 
economic climate.

Brad is a Senior Financial Analyst at Condon Advisory 
Group. He specialises in Personal and Corporate 
Insolvency.

 

The most critical factor when it comes to managing a 
successful business and effectively communicating your 
vision to the rest of the organisation is to ensure that you 
are not simply managing the people within your business 
or project environment, but rather are providing coaching 
and leadership.

Many projects and small businesses deteriorate when 
Managers fail to effectively share goals with internal 
and external stakeholders of the business. Effective 
and open communication provides the basis for a 
collaborate environment that stimulates behavioural 
change, drives results, inspires creativity and loyalty. 

 
While Project Managers and business owners get caught up 
in the day-to-day operations of the project with overflowing 
email boxes and struggle with time management issues, 
their business or project is failing and they are unable 
to see it until it’s too late. They have neglected the one 
component that pulls the project together... staff and effective 
communication!

Many critical projects have fallen down because the team 
has not been aware of crucial information or activities that 
required urgent attention. Poor communication can often 
create a tense environment where staff feel frustrated, 
confused, and devalued. This type of environment creates 
a breeding ground for distrust and often results in team 
staff feeling demotivated and unwilling to collaborate. Staff 

loyalty and commitment become negatively impacted and 
those team members not willing to live out their careers in 
this type of work environment, move on to greener pastures. 
More often than not, they never speak up about their true 
reason for resigning, leaving Managers to continue on the 
same path, without making any adjustments.

Therefore, it is crucial that people within the project or 
business have regular contact and discussions with 
their Manager. Until Project Managers learn to manage 
communication flow, their projects will continue to fail.

So, what methods can Managers employ to ensure success?

1. Be proactive
Don’t let problems fester. If a problem arises, address 
it immediately. Listen to understand the root cause that 
requires addressing prior to formulating an effective, 
sustainable solution.

2. Become a Visionary
Look ahead, try to foresee any potential issues that may arise. 
Ask for team member input and collaboration in formulating 
and communicating an effective solution to ensure the 
problem never arises. Team member collaboration goes a 
long way in creating ownership and loyalty.

3. Coach and Lead your Executive
Actively utilise coaching techniques and ensure your 
Executive have bought in at every step. Continue to Coach 
and Lead your Executive ensuring continual feedback and 
improvement to the process. Make a commitment to the 
development of their coaching and leadership skills. This 
way, effective communication will continue to flow through 
to all team members.

4. Seek to understand your Stakeholders and Customers
Ask regularly whether your product or service is at minimum, 
meeting their expectations, and if there are any issues that 
require addressing. Your customers are happiest when they 
feel you understand them and their needs. Understanding 
starts when you seek to enter the internal dialogue already 
going on for them and you show up with a genuine desire to 
serve.

In practical terms, it is true that most people complain they 
hate meetings, and the traditional group meeting is not 
always the most effective form of communication. It can be 
the personal, anecdotal actions of a Manager that makes the 
difference. Staying in touch on an individual basis is often 
more effective than the weekly two-hour meeting where time 
is wasted catching up on where everyone is at.

It is amazing how many issues can be resolved through 
regular, informal conversations. Talk to team members 
regularly over coffee or at their workstation if they are close 
by or call them if they are in another office just to see how 
things are going. Make it a daily plan to have contact with at 
least one member of the team in a large organisation or at 
least twice weekly in a smaller working environment.

And of course, even though there are many mediums of 
effectively communication today, it is the friendly chat that 
is often the most effective. Put away the email, dust off the 
phone and pick it up. You will be rewarded!

Jeanette is a Senior Financial Analyst at Condon Advisory 
Group. She specialises in Personal and Corporate 
Insolvency.
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by Padmini Saheb

How can we make this Turnaround work?
Is this Turnaround worth the time?
How do we measure the effects?
What outcomes are we expecting?

A business, when deciding to commit to working on a
Turnaround, may not always be in the most desperate position
and in actual fact, this is the best time to look at a Turnaround.
The Business may wish to enter a turnaround plan when doing
well so that it can take advantage of other opportunities that
may exist, or in the modern parlance, they would seek to pivot.
Although, when looking at what areas of the business that
aren’t doing well and need to be turned around, there needs to
be a balance as you do not want to impact those that are
doing well. Questions that should be asked are: -
 

 
 

Actions that Companies do in a Turnaround are numerous and
can be very simple. This includes things like unloading or
loading times of products, arrangement of products or position
of products in storage and etc. Turnaround is not limited to the
Business’s financial position, it can be how things are done at
an operational level. The balance is between the success that
the Business has experienced and how the Company can be
more successful. 
 
In the harder times, the Business has to balance the timing of
the Turnaround activities and the schedule of funds left. To
find the correct Turnaround requires that the Business has a
strong yet sustainable Turnaround. The balance is that the
Business should have a Turnaround to meet its needs and can
be sustained over a long period of time. This may not always
be the case however, we have to find the balance between
meeting the immediate requirements of the Business and time
in the future to come up with a more sustainable approach to
the turnaround. 

The Business, when going through a Turnaround, must
consider how it’s going to be measured. The Business has to
consider the goals of the Turnaround and what benchmarks it
is going to use for success and failure of a Turnaround. This
must be decided prior to the Turnaround taking effect. The
outcomes of a Turnaround must be reasonable from the
current position of the Business. They balance the needs of
the outcomes and success but are reasonable in their failures.
This can be the hardest point to consider as to when a
Turnaround has failed in meeting its objectives.
 
The balance requirements of the Business’s current position
and the matters that influence the balance requirements are
that of the financial stability of the Business. 

TURNAROUND BALANCE FOR
SUCCESS

Our Business Is Protecting Yours.

M A Y  2 0 2 1   |   V O L U M E  1   |   I S S U E  2

INSOLVENCY REFORMS TO
ASSIST IN SMALL BUSINESSES
RESTRUCTURING

From 1 January 2021, the Government undertakes Insolvency
Reforms to plan to keep businesses in business and
Australians in jobs.
 
The Reforms, are to assist Small Businesses restructure and
survive the economic impact of COVID-19.

The introduction of a new Debt Restructuring process for
incorporated businesses with Liabilities of less than $1
million;
Allowing eligible Small Businesses to restructure their
existing debts while remaining in control of their business;
A rapid twenty business day period for the development of
a restructuring plan by a small business restructuring
practitioner, followed by fifteen business days for Creditors
to vote on the plan;

The Key Elements of the Reforms are:
 

 

O’Shaughnessy, J. and O’Shaughnessy, N. J. (2002), “Marketing,
the Consumer society and Hedonism”, European Journal of
Marketing, Vol. 36, No. 5/6, pp. 524-547.
Kjellberg, H. (2008), “Market Practices and Over-Consumption”,
Consumption, Markets & Culture, Vol. 11, No. 2, pp. 151-167.
Marion, G. (2006), “Marketing Ideology and Criticism: Legitimacy
and legitimization”, Marketing Theory, Vol. 6, No. 2, pp. 245-262.
Heath, P. T. (2008), “(Mis) trust in marketing: a reflection on
consumers’ attitudes and perceptions’’, Journal of Marketing
Management, Vol 24, No.9-10, pp.1025-1039.

In his article “Marketing, the Consumer Society and
Hedonism”, Mr. J. O’Shaughnessy claims that it is more
convincing that marketing merely allows our yearnings to
surface. That “something” is already inside us, and marketing
only brings that realisation to the surface. This view is
supported by Mr H. Kjellberg, who in his recent article “Market
Practices and Over-Consumption”, argues that marketing
serves a purpose of responding to consumer preferences and
that it drives society’s economic consumption. He believes that
consumers are able to act in their own best interests and are
therefore responsible for their own consequences (and
consumption). 

Whether you believe that marketing creates our needs and
wants, or that it merely allows them to surface, one thing is
clear – it’s well and truly here to stay in today’s society.

My view in relation to marketing, is that we should always be
aware of the reasons for our increasingly high level of
consumption. It’s human nature to choose the easiest solution
to a problem (or avoid it altogether). It’s normal to “indulge
yourself” in order to avoid dealing with life’s problems (such as
financial distress or family issues), or negative emotions (such
as loneliness or depression). However, we must be careful that
these kinds of “behavioural motivations” can often worsen your
actual situation - and leave you open to being taken advantage
of.

Reference:
1.

2.

3.

4.

by Sophie Bai

by Mae Lieb

A new, simplified Liquidation pathway for small businesses to
allow faster and lower cost Liquidation.

 
The above measures will reposition our Insolvency System to
reduce costs for Small Businesses, reduce the time they spend
during the Insolvency Process.

Our Business Is Protecting Yours.
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Padmini is a Team Leader at Condon Advisory Group with over 20
years of experience in Personal and Corporate Insolvency and
Bankruptcy.

MARKETING: BEWARE OF FALSE
PROPHETS (AND THEIR
PROFITS)

The nature and success of marketing stems from today’s
concept of a “hedonistic consumer society”, which mainly
focuses on the enjoyment of instant satisfaction – the idea of
pleasure as a true way of life. 
 
In order to develop a hedonistic attitude towards consumption,
some marketing experts attempt to instil in our minds that
things like shopping are “therapeutic”, or a reward for our
stressful and hard-working lives. Furthermore, marketing is
further utilized to ensure individuals associate consumption
with happiness, social status and quality of life. One only
needs to look at any number of recent advertising campaigns,
to see that the concepts of happiness & pleasure are being
directly linked to high levels of consumption, and manipulated
before our very eyes. 

The most well-known marketing philosophy, that marketing
creates “customers’ needs and wants”, implies that consumers
are originally passive and lacking motivation; so much so, that
they must be injected with needs and wants through
marketing. There are, of course, some more altruistic opinions
regarding marketing that I’d like to share with you.

Sophie is a Senior Financial Analyst at Condon Advisory Group
with over 8 years of experience in Personal and Corporate
Insolvency and Bankruptcy.

DEBTORS MOVING OVERSEAS
AND BANKRUPTCY

Given that the world is now starting to come out of the COVID
coma and there are overseas travel bubbles popping up, it
may be a good time to think about what happens if an
individual owes me money and goes overseas and looks like
they won’t be returning.
 
You may think that a debtor moving overseas or relocating
prevents a bankruptcy notice being served on them however,
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PROPHETS (AND THEIR
PROFITS)

The nature and success of marketing stems from today’s
concept of a “hedonistic consumer society”, which mainly
focuses on the enjoyment of instant satisfaction – the idea of
pleasure as a true way of life. 
 
In order to develop a hedonistic attitude towards consumption,
some marketing experts attempt to instil in our minds that
things like shopping are “therapeutic”, or a reward for our
stressful and hard-working lives. Furthermore, marketing is
further utilized to ensure individuals associate consumption
with happiness, social status and quality of life. One only
needs to look at any number of recent advertising campaigns,
to see that the concepts of happiness & pleasure are being
directly linked to high levels of consumption, and manipulated
before our very eyes. 

The most well-known marketing philosophy, that marketing
creates “customers’ needs and wants”, implies that consumers
are originally passive and lacking motivation; so much so, that
they must be injected with needs and wants through
marketing. There are, of course, some more altruistic opinions
regarding marketing that I’d like to share with you.

Sophie is a Senior Financial Analyst at Condon Advisory Group
with over 8 years of experience in Personal and Corporate
Insolvency and Bankruptcy.

DEBTORS MOVING OVERSEAS
AND BANKRUPTCY

Given that the world is now starting to come out of the COVID
coma and there are overseas travel bubbles popping up, it
may be a good time to think about what happens if an
individual owes me money and goes overseas and looks like
they won’t be returning.
 
You may think that a debtor moving overseas or relocating
prevents a bankruptcy notice being served on them however,

O’Shaughnessy, J. and O’Shaughnessy, N. J. (2002), “Marketing,
the Consumer society and Hedonism”, European Journal of
Marketing, Vol. 36, No. 5/6, pp. 524-547.
Kjellberg, H. (2008), “Market Practices and Over-Consumption”,
Consumption, Markets & Culture, Vol. 11, No. 2, pp. 151-167.
Marion, G. (2006), “Marketing Ideology and Criticism: Legitimacy
and legitimization”, Marketing Theory, Vol. 6, No. 2, pp. 245-262.
Heath, P. T. (2008), “(Mis) trust in marketing: a reflection on
consumers’ attitudes and perceptions’’, Journal of Marketing
Management, Vol 24, No.9-10, pp.1025-1039.

In his article “Marketing, the Consumer Society and
Hedonism”, Mr. J. O’Shaughnessy claims that it is more
convincing that marketing merely allows our yearnings to
surface. That “something” is already inside us, and marketing
only brings that realisation to the surface. This view is
supported by Mr H. Kjellberg, who in his recent article “Market
Practices and Over-Consumption”, argues that marketing
serves a purpose of responding to consumer preferences and
that it drives society’s economic consumption. He believes that
consumers are able to act in their own best interests and are
therefore responsible for their own consequences (and
consumption). 

Whether you believe that marketing creates our needs and
wants, or that it merely allows them to surface, one thing is
clear – it’s well and truly here to stay in today’s society.

My view in relation to marketing, is that we should always be
aware of the reasons for our increasingly high level of
consumption. It’s human nature to choose the easiest solution
to a problem (or avoid it altogether). It’s normal to “indulge
yourself” in order to avoid dealing with life’s problems (such as
financial distress or family issues), or negative emotions (such
as loneliness or depression). However, we must be careful that
these kinds of “behavioural motivations” can often worsen your
actual situation - and leave you open to being taken advantage
of.
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2.
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4.
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by Jeanette McCrea  



Regulation 102 of the Bankruptcy Regulations 1966 provides
guidance for service of bankruptcy notices to be affected in a
number of ways other than personal service such as by email,
facsimile or post. However, these methods of service
unfortunately only apply to service of a bankruptcy notice. A
Creditor’s Petition must be personally served. In certain
circumstances, an order for substituted service can be
obtained from the Court.
 
As previously stated, a creditor will need to obtain leave of the
Court pursuant to section 40(g) of the Act, if he/she intend to
serve a bankruptcy notice on a debtor located overseas.
 
Section 40(g)(ii) of the Bankruptcy Act 1966 notes that the
time of compliance with a bankruptcy notice will be the time
fixed by the Court that is considered ‘reasonable’ for the
debtor to comply. This section allows for the Court to extend
the usual time a debtor has to comply with a bankruptcy notice
(21 days) to ensure the debtor, depending on his or her
location, has sufficient opportunity to receive the notice and
take steps to fulfil the underlying debt or prepare to make any
applications to the Court before the expiry of the bankruptcy
notice.
 
If a creditor serves a debtor by email or by any other means
and then discovers the debtor was overseas at the time of
service, the creditor can apply to the Court for orders
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that is not the case.
 
If a debtor is unable to pay their debts, unable to enter into an
arrangement with their creditors and have not voluntarily made
themselves bankrupt, then a creditor to whom they owe
$10,000
or more may apply to the Court to have the debtor be made
bankrupt.
 
Pursuant to section 40(g) of the Bankruptcy Act 1966, with
leave of the Court, an act of bankruptcy still occurs when a
debtor fails to comply with a bankruptcy notice even if the
bankruptcy notice has been served on a debtor overseas.

Mae is a Financial Analyst at Condon Advisory Group. She
specialises in Corporate Insolvency and Bankruptcy.

CAG IN THE COMMUNITY
Parramatta Accountants Discussion Group
The Parramatta Accountants Discussion Group (PADG) is a
Condon Advisory Group initiative that aims to keep its
members up to date with the industry’s broad and current
interest by providing and discussing relevant and informative
industry issues on a monthly basis.
 
Ladies Connect
Ladies Connect is a monthly professional networking event
created by Condon Advisory Group that focuses on women in
business and in the workplace. It is typically attended by an
exclusive group of lawyers, accountants and local
businesswomen, designed to allow them to come together to
network, refer, and connect with each other.
 
Condon Advisory Group FORUM
The Forum is a premium event held by Condon Advisory
Group quarterly that aims to provide quality information and
help the business community in Western Sydney stay
connected.

confirming that service of the document has occurred and that
the creditor can continue on with the application. 
 
It can be a tricky proposition to make an individual bankrupt
whilst they are overseas, so consideration is also needed to
be given to the costs associated with pursing the claim. The
creditor would also need to consider if the person does go
bankrupt whilst they are overseas, what the real impact it will
have on them. It may be the case that, if possible, a creditor
should await their return.

For more information, please contact us on (02) 9893 9499
or email to events@condon.com.au

CAG & RAAA Annual Charity Golf Day
 
 This year's Condon Advisory

Group & Royal Australian
Artillery Association (NSW)
Annual Charity Golf Day will be
held on 21 October 2021. 
 
All proceeds will go to Legacy,
who supports families who are
suffering after the injury or
death of a parent or spouse
having served the country.
 
More info will be released soon.

Australia has been no different, with the big banks deferring
loans to businesses and households, and the Government
spending billions on both JobKeeper and JobSeeker, as well
as other initiatives.  But the question remains: have these
massive injections of financial support averted the economic
threats, or simply deferred them? 
 
Both locally and globally, the number of bankruptcies since the
start of the pandemic have fallen well short of the tidal wave
that was expected, and while the RBA is reporting that
insolvencies rose steadily towards the end of 2020, I can
speak from personal experience that they’re still occurring at
well under half the rate experienced in 2019 for example.  This
is due to three underlying factors: - the ample supply of credit,
unprecedented fiscal support, and an ongoing disinclination to
pursue recalcitrant debtors. 
 
Whilst this has prevented more insolvencies in the short term,
it has also increased the general level of ‘indebtedness’,
according to a recent report from The Bank for International
Settlements (BIS).  Their research has found that the
proportion of “zombie companies” in developed economies
was up from a pre-COVID 4% to about 15%; and in countries
like Australia, it’s now about 25%.  This big increase in
leverage in companies incurring losses, rightly leaves the BIS
uncertain as to whether insolvencies have been avoided – or
just postponed.
 
In Australia, there’s no doubt that many companies were
effectively being kept on “life support” with low interest rates,
bank deferrals, and programs like JobKeeper.  But these
companies end up investing less, employing less and
contributing less to the overall health of our economy. 
 Therefore, the “cost” of averting this economic crisis (both
literally and figuratively), will no doubt be felt for many years to
come. 
 
The even greater impact of concern is the real potential that
this increasing group of ‘zombie entities’ could well ultimately
take down many presently solvent entities that may not be able
to sustain the ultimate collapse of the ‘zombie entities’.

by Schon G Condon, RFD
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The Lightship

CRISIS AVERTED... BUT AT
WHAT COST?

Exactly one year ago, it appeared that the global economy
was going to fall into a “zombie-filled abyss” due to the
pandemic.  However, with the International Monetary Fund
(IMF) forecasting 6% growth this year (and 4.4% in 2022), it
means that the predicted economic catastrophe has been
averted… but at what cost?

Welcome to Condon Advisory Group's official
newsletter, "The Lightship". Each newsletter will
contain a number of industry-related articles
written by our experts. We continue to be "The
Lightship" for our industry and all of its members.

Conservatively speaking, the IMF’s estimate of the fiscal
responses of Governments worldwide to the pandemic is
around $20 trillion, and this is a number that is still rising.  The
impact is that there has been a surge in global debt as
Governments, businesses and households have had to
borrow more.  So, whilst the global economy has bounced
back far more quickly than anyone could ever have predicted,
this recovery is being funded by one thing, and one thing only
- debt, and more debt at every level.

Our Business Is Protecting Yours.

T H E  O F F I C I A L  N E W S L E T T E R  O F  

Schon is the Managing Principal of Condon Advisory Group, a
national firm of Forensic Accounting, Solvency and Turnaround
Practitioners. He has dedicated the past 40 years of his working
life in the Greater Western Sydney region, helping the
community and businesses to grow.
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Facebook Messenger is a great way to keep up with friends 
and family, but it can also be a method for scammers 
to defraud you, so be aware. In recent times, there is an 
increased number of fake accounts being created, which can 
fall into many different types of scams. Examples include: 
• Friend of Friend / Relative

 

 

 

• Romance

 

•     Fake Links / Clickjacking / Clickbaiting 

 
 

 

• Get to Your Employer

So, how to protect yourself

• Never accept an invitation from someone you don’t 
recognise fully and expect to hear from.

• Even if you do know the person in the real life, be  
 

suspicious when receiving these kinds of messages 
over Facebook Messenger.  If you aren’t sure if it’s really 
your friend, contact them via phone or message and 
confirm it was sent by them. 

• Block the person who sent you the message and report 
them to Facebook right away from within Facebook 
Messenger. 

              

  

Remember your protection starts with you, and you can’t 
rely on others to do it for you.

Sophie is a Senior Financial Analyst at Condon Advisory 
Group with over 8 years of experience in Personal and 
Corporate Insolvency.

CAG IN THE COMMUNITY
Supporting YOU… all the way through!
Condon Advisory Group is fully committed to promoting and 
ensuring the safety of the business community in Parramatta 
and Greater Western Sydney. The health and safety of 
everyone is always, and will always be, one of our highest 
priorities.

The current state of the environment has reached a level that 
requires everyone’s immediate action to help mitigate the 
spread of the virus. This effectively means that all Condon 
Advisory Group events and meetings will be moved forward, 
postponed or modified to better protect everyone concerned.

However, we assure you that Condon Advisory Group 
remains determined to serve and support you at full capacity 
during these unprecedented and challenging economic times. 

Parramatta Accountants Discussion Group
The Parramatta Accountants Discussion Group (PADG) is 
a Condon Advisory Group initiative that aims to keep its 
members up to date with the industry’s broad and current 
interest by providing and discussing relevant and informative 
industry issues on a monthly basis.

Due to the current NSW lockdown and ongoing pandemic 
crisis, PADG is now being held virtually till further notice.

CAG & RAAA Annual Charity Golf Day
We remain hopeful that we will get back some degree of 
normality enough to be able to hold this year’s Condon Advisory 
Group & Royal Australian Artillery Association (NSW) Annual 
Charity Golf on 21 October 2021.

All proceeds will go to Legacy, who supports families who are 
suffering after the injury or death of a parent or spouse having 
served the country.

Tickets are on sale now. Book early to secure the Early Bird 
discount.

Please feel free to contact us on (02) 9893 9499 or email to 
events@condon.com.au if you have any concerns or require 
any assistance that we can give.

Regulation 102 of the Bankruptcy Regulations 1966 provides
guidance for service of bankruptcy notices to be affected in a
number of ways other than personal service such as by email,
facsimile or post. However, these methods of service
unfortunately only apply to service of a bankruptcy notice. A
Creditor’s Petition must be personally served. In certain
circumstances, an order for substituted service can be
obtained from the Court.
 
As previously stated, a creditor will need to obtain leave of the
Court pursuant to section 40(g) of the Act, if he/she intend to
serve a bankruptcy notice on a debtor located overseas.
 
Section 40(g)(ii) of the Bankruptcy Act 1966 notes that the
time of compliance with a bankruptcy notice will be the time
fixed by the Court that is considered ‘reasonable’ for the
debtor to comply. This section allows for the Court to extend
the usual time a debtor has to comply with a bankruptcy notice
(21 days) to ensure the debtor, depending on his or her
location, has sufficient opportunity to receive the notice and
take steps to fulfil the underlying debt or prepare to make any
applications to the Court before the expiry of the bankruptcy
notice.
 
If a creditor serves a debtor by email or by any other means
and then discovers the debtor was overseas at the time of
service, the creditor can apply to the Court for orders
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that is not the case.
 
If a debtor is unable to pay their debts, unable to enter into an
arrangement with their creditors and have not voluntarily made
themselves bankrupt, then a creditor to whom they owe
$10,000
or more may apply to the Court to have the debtor be made
bankrupt.
 
Pursuant to section 40(g) of the Bankruptcy Act 1966, with
leave of the Court, an act of bankruptcy still occurs when a
debtor fails to comply with a bankruptcy notice even if the
bankruptcy notice has been served on a debtor overseas.

Mae is a Financial Analyst at Condon Advisory Group. She
specialises in Corporate Insolvency and Bankruptcy.

CAG IN THE COMMUNITY
Parramatta Accountants Discussion Group
The Parramatta Accountants Discussion Group (PADG) is a
Condon Advisory Group initiative that aims to keep its
members up to date with the industry’s broad and current
interest by providing and discussing relevant and informative
industry issues on a monthly basis.
 
Ladies Connect
Ladies Connect is a monthly professional networking event
created by Condon Advisory Group that focuses on women in
business and in the workplace. It is typically attended by an
exclusive group of lawyers, accountants and local
businesswomen, designed to allow them to come together to
network, refer, and connect with each other.
 
Condon Advisory Group FORUM
The Forum is a premium event held by Condon Advisory
Group quarterly that aims to provide quality information and
help the business community in Western Sydney stay
connected.

confirming that service of the document has occurred and that
the creditor can continue on with the application. 
 
It can be a tricky proposition to make an individual bankrupt
whilst they are overseas, so consideration is also needed to
be given to the costs associated with pursing the claim. The
creditor would also need to consider if the person does go
bankrupt whilst they are overseas, what the real impact it will
have on them. It may be the case that, if possible, a creditor
should await their return.

For more information, please contact us on (02) 9893 9499
or email to events@condon.com.au

CAG & RAAA Annual Charity Golf Day
 
 This year's Condon Advisory

Group & Royal Australian
Artillery Association (NSW)
Annual Charity Golf Day will be
held on 21 October 2021. 
 
All proceeds will go to Legacy,
who supports families who are
suffering after the injury or
death of a parent or spouse
having served the country.
 
More info will be released soon.
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that is not the case.
 
If a debtor is unable to pay their debts, unable to enter into an
arrangement with their creditors and have not voluntarily made
themselves bankrupt, then a creditor to whom they owe
$10,000
or more may apply to the Court to have the debtor be made
bankrupt.
 
Pursuant to section 40(g) of the Bankruptcy Act 1966, with
leave of the Court, an act of bankruptcy still occurs when a
debtor fails to comply with a bankruptcy notice even if the
bankruptcy notice has been served on a debtor overseas.
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specialises in Corporate Insolvency and Bankruptcy.

CAG IN THE COMMUNITY
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Ladies Connect
Ladies Connect is a monthly professional networking event
created by Condon Advisory Group that focuses on women in
business and in the workplace. It is typically attended by an
exclusive group of lawyers, accountants and local
businesswomen, designed to allow them to come together to
network, refer, and connect with each other.
 
Condon Advisory Group FORUM
The Forum is a premium event held by Condon Advisory
Group quarterly that aims to provide quality information and
help the business community in Western Sydney stay
connected.
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In his article “Marketing, the Consumer Society and
Hedonism”, Mr. J. O’Shaughnessy claims that it is more
convincing that marketing merely allows our yearnings to
surface. That “something” is already inside us, and marketing
only brings that realisation to the surface. This view is
supported by Mr H. Kjellberg, who in his recent article “Market
Practices and Over-Consumption”, argues that marketing
serves a purpose of responding to consumer preferences and
that it drives society’s economic consumption. He believes that
consumers are able to act in their own best interests and are
therefore responsible for their own consequences (and
consumption). 

Whether you believe that marketing creates our needs and
wants, or that it merely allows them to surface, one thing is
clear – it’s well and truly here to stay in today’s society.

My view in relation to marketing, is that we should always be
aware of the reasons for our increasingly high level of
consumption. It’s human nature to choose the easiest solution
to a problem (or avoid it altogether). It’s normal to “indulge
yourself” in order to avoid dealing with life’s problems (such as
financial distress or family issues), or negative emotions (such
as loneliness or depression). However, we must be careful that
these kinds of “behavioural motivations” can often worsen your
actual situation - and leave you open to being taken advantage
of.
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A new, simplified Liquidation pathway for small businesses to
allow faster and lower cost Liquidation.

 
The above measures will reposition our Insolvency System to
reduce costs for Small Businesses, reduce the time they spend
during the Insolvency Process.
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Padmini is a Team Leader at Condon Advisory Group with over 20
years of experience in Personal and Corporate Insolvency and
Bankruptcy.

MARKETING: BEWARE OF FALSE
PROPHETS (AND THEIR
PROFITS)

The nature and success of marketing stems from today’s
concept of a “hedonistic consumer society”, which mainly
focuses on the enjoyment of instant satisfaction – the idea of
pleasure as a true way of life. 
 
In order to develop a hedonistic attitude towards consumption,
some marketing experts attempt to instil in our minds that
things like shopping are “therapeutic”, or a reward for our
stressful and hard-working lives. Furthermore, marketing is
further utilized to ensure individuals associate consumption
with happiness, social status and quality of life. One only
needs to look at any number of recent advertising campaigns,
to see that the concepts of happiness & pleasure are being
directly linked to high levels of consumption, and manipulated
before our very eyes. 

The most well-known marketing philosophy, that marketing
creates “customers’ needs and wants”, implies that consumers
are originally passive and lacking motivation; so much so, that
they must be injected with needs and wants through
marketing. There are, of course, some more altruistic opinions
regarding marketing that I’d like to share with you.

Sophie is a Senior Financial Analyst at Condon Advisory Group
with over 8 years of experience in Personal and Corporate
Insolvency and Bankruptcy.

DEBTORS MOVING OVERSEAS
AND BANKRUPTCY

Given that the world is now starting to come out of the COVID
coma and there are overseas travel bubbles popping up, it
may be a good time to think about what happens if an
individual owes me money and goes overseas and looks like
they won’t be returning.
 
You may think that a debtor moving overseas or relocating
prevents a bankruptcy notice being served on them however,

Some fake accounts are created and operated to entice 
you to trust them.

Here’s a likely scenario: a note arrives over Facebook 
Messenger that appears to be from a friend – right down 
to their name and photo – so you have no reason to 
question otherwise, at least at first.

“Hey Mike, how are ya?”
“I’m well, thanks. You?” you reply. 
“Good, thanks. In fact, really good. Did you hear about 
the money I received from International Financial Ltd?”

As this was the first time you received such a message, 
your response may be, “That’s great, congrats!”. You 
may think it was something tied to your friend’s work, as 
he’s a financial analysist who currently works for a large 
financial company.

Then another note comes with, “Here is the link, you 
should apply, too, as they’re granting a lot of money 
before the end of the financial year.”  As you think he is 
your trusted friend, you may quickly click the link and put 
your personal data there.  Bingo, you have given them 
all they need to rob you.

Another common scam are requests to “be friends” or 
“…get to know you”.  Some people create and operate 
fake accounts but may not ask for money; they simply 
crave attention.  Other fake accounts are created for 
the money.  These scammers are versed in spending 
time to build up their dependency. They may even send 
you a small amount of money to build up their credibility. 
Eventually, they need a large amount of money from you.

This type of fraud centre around the use of fake links to 
things like free prizes and giveaways. The purpose of 
those links it to get the person who click on it to install 
malware on their device. These types of fraud will try and 
get you to click the link by giving you an emotional story 
or some other incentive to click. Once the malware is 
installed, the scammer has access to all your data which 
then may allow to the commit identity fraud.

In some cases, the fraudster is not interested in you 
directly, but as an indirect way to attack your employer. 
This can be by compromising your work devices as a 
way into the corporate network.

O’Shaughnessy, J. and O’Shaughnessy, N. J. (2002), “Marketing,
the Consumer society and Hedonism”, European Journal of
Marketing, Vol. 36, No. 5/6, pp. 524-547.
Kjellberg, H. (2008), “Market Practices and Over-Consumption”,
Consumption, Markets & Culture, Vol. 11, No. 2, pp. 151-167.
Marion, G. (2006), “Marketing Ideology and Criticism: Legitimacy
and legitimization”, Marketing Theory, Vol. 6, No. 2, pp. 245-262.
Heath, P. T. (2008), “(Mis) trust in marketing: a reflection on
consumers’ attitudes and perceptions’’, Journal of Marketing
Management, Vol 24, No.9-10, pp.1025-1039.

In his article “Marketing, the Consumer Society and
Hedonism”, Mr. J. O’Shaughnessy claims that it is more
convincing that marketing merely allows our yearnings to
surface. That “something” is already inside us, and marketing
only brings that realisation to the surface. This view is
supported by Mr H. Kjellberg, who in his recent article “Market
Practices and Over-Consumption”, argues that marketing
serves a purpose of responding to consumer preferences and
that it drives society’s economic consumption. He believes that
consumers are able to act in their own best interests and are
therefore responsible for their own consequences (and
consumption). 

Whether you believe that marketing creates our needs and
wants, or that it merely allows them to surface, one thing is
clear – it’s well and truly here to stay in today’s society.

My view in relation to marketing, is that we should always be
aware of the reasons for our increasingly high level of
consumption. It’s human nature to choose the easiest solution
to a problem (or avoid it altogether). It’s normal to “indulge
yourself” in order to avoid dealing with life’s problems (such as
financial distress or family issues), or negative emotions (such
as loneliness or depression). However, we must be careful that
these kinds of “behavioural motivations” can often worsen your
actual situation - and leave you open to being taken advantage
of.

Reference:
1.

2.

3.

4.

by Sophie Bai

by Mae Lieb

A new, simplified Liquidation pathway for small businesses to
allow faster and lower cost Liquidation.

 
The above measures will reposition our Insolvency System to
reduce costs for Small Businesses, reduce the time they spend
during the Insolvency Process.

Our Business Is Protecting Yours.

M A Y  2 0 2 1   |   V O L U M E  1   |   I S S U E  2

Padmini is a Team Leader at Condon Advisory Group with over 20
years of experience in Personal and Corporate Insolvency and
Bankruptcy.

MARKETING: BEWARE OF FALSE
PROPHETS (AND THEIR
PROFITS)

The nature and success of marketing stems from today’s
concept of a “hedonistic consumer society”, which mainly
focuses on the enjoyment of instant satisfaction – the idea of
pleasure as a true way of life. 
 
In order to develop a hedonistic attitude towards consumption,
some marketing experts attempt to instil in our minds that
things like shopping are “therapeutic”, or a reward for our
stressful and hard-working lives. Furthermore, marketing is
further utilized to ensure individuals associate consumption
with happiness, social status and quality of life. One only
needs to look at any number of recent advertising campaigns,
to see that the concepts of happiness & pleasure are being
directly linked to high levels of consumption, and manipulated
before our very eyes. 

The most well-known marketing philosophy, that marketing
creates “customers’ needs and wants”, implies that consumers
are originally passive and lacking motivation; so much so, that
they must be injected with needs and wants through
marketing. There are, of course, some more altruistic opinions
regarding marketing that I’d like to share with you.

Sophie is a Senior Financial Analyst at Condon Advisory Group
with over 8 years of experience in Personal and Corporate
Insolvency and Bankruptcy.

DEBTORS MOVING OVERSEAS
AND BANKRUPTCY

Given that the world is now starting to come out of the COVID
coma and there are overseas travel bubbles popping up, it
may be a good time to think about what happens if an
individual owes me money and goes overseas and looks like
they won’t be returning.
 
You may think that a debtor moving overseas or relocating
prevents a bankruptcy notice being served on them however,

A U G U S T  2 0 2 1   |   V O L U M E  1   |  I S S U E  3


